
OLYMPICS ACCORDING TO MAJOR NEW SURVEY

PRESS RELEASE: 5 NOVEMBER 2003

PARIS TO WIN 2012 OLYMPICS ACCORDING TO MAJOR NEW SURVEY

Paris is the current favourite to win the race to host the 2012 Summer Olympic Games
according to a major survey of leading sports industry executives conducted by
consulting and research company ArkSports Limited. Thirty-percent of global respondents
favour the French bid, closely followed by London (26%) and New York (16%), with Rio
de Janeiro in fourth place (11%). The survey results are included in a new report written
by Rachael Church, managing director of ArkSports and published by leading sports
information provider Sportcal.com in November 2003 entitled Bidding & Hosting: The
Guide to Successful Sports Events. Madrid and Moscow both garner 5% of the vote, with
Havana and Leipzig securing 3%. Istanbul is considered to be the least likely to win the
event, attracting 2% of the vote.

Other major survey findings include: 
• 33% of respondents believe the award of the 2010 Winter Olympics to Vancouver in

Canada will mean that New York won’t be awarded the 2012 Olympics but that
Hamilton might still given the 2010 Commonwealth Games.

• 32% of respondents are certain that Africa will host an Olympics by 2020, but 13%
feel that the Games will not go to the continent within their lifetimes.

• 75% of respondents believe that smaller sports lose out to major events when it
comes to fighting for both recognition and television airtime.

• 51% of respondents consider that funding will have the greatest impact on the future
of sports events, with 24% saying security issues will be most important.

Report author Rachael Church says: “The findings from this survey are particularly
pertinent as the respondents include senior executives from organisations that are
involved directly in putting together bids for events and running events and from
international and national sports federations themselves who assess the bids and choose
the hosts. Bidding for and delivering sports events has evolved into a substantial
business over the last 20 years and both this survey and report highlight many of the
reasons why.”

Mike Laflin, chief executive of Sportcal.com says: “The publication of this report is
timely with interest currently running high in the build up to the IOC’s decision on who
will host the 2012 Olympics. Attention is also currently focused on the forthcoming
announcement on who has won the race to hold the 2010 Commonwealth Games.
Packed with informative case studies and interviews with key decision makers in the
bidding and hosting sectors, this report is a must-have for everyone involved in the
business of sport.”

As well as providing results of the survey, Bidding & Hosting: The Guide to Successful
Sporting Events provides a valuable insight into the key aspects of creating a bidding
document, from the perspective of a federation preparing the tender and of the city or
nation putting a bid together.



The report covers the aspects of delivering a successful event, whether it is the Olympic
Games, the FIFA World Cup or a World Championship. It takes into consideration all the
fiscal areas such as finance, insurance, legal issues and sponsorship and also addresses
construction, transportation, ticketing, hospitality, broadcasting and legacy planning. It
also includes a list of bidding opportunities and key organisations (including contact
details) in each sector.

The report concludes by providing forecasts for the costs of both bidding for and hosting
sports events for the next 10 years. According to the report the cost of bidding for the
top 50 sports events globally will be worth $261m by the end of 2003, growing to $356m
by the end of 2007. By the end of 2012, the cost of bidding for the top 50 sports events
will be worth $385m according to ArkSports estimations contained in the report. 

Meanwhile, the cost of hosting the top 50 sports events will be worth $5.22bn 
according to ArkSports estimations by the end of 2012. 
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